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Abstract Article history
Despite relatively high ownership of digital devices, the effective utilization of Received 2025-0-12
financial applications and digital marketing strategies among business actors is Accepted 2025-09-10

still low. (Novelty) Unlike prior studies that separately examine digital finance Published 2025-10-31
or marketing adoption, this study develops an integrated model combining

both aspects into a unified digital platform. The novelty lies in contextualizing Keywords

digital readiness assessment for local entrepreneurs in Tolitoli, identifying Financial Management;
specific barriers and opportunities, and proposing a simple, adaptive, and user- Home Industry;
friendly digital system that addresses their real conditions. This research thus Sustainable Economy;
contributes not only to academic discourse but also to the formulation of local Digital Finance;
economic policy and the roadmap for home industry digital transformation. Digital Marketing.

(Methods) This research applies a mixed-method design, combining a
quantitative survey of 40 home industry actors with qualitative insights
obtained from in-depth interviews and Focus Group Discussions (FGD). The
analysis incorporates descriptive statistics and SWOT analysis to identify
readiness levels, opportunities, and constraints. (Results) The digital readiness
index reached 56.7% (moderate), with device ownership at 82% (high).
However, the use of financial applications (42.5%) and social media marketing
(40%) remained low, revealing a capability gap. SWOT analysis shows strengths
in unique local products and strong social capital, weaknesses in digital literacy
and reliance on traditional marketing, opportunities from e-commerce growth
and government programs, and threats from external competitors with faster
digital adoption. (Conclusion) Digital transformation can enhance operational
efficiency, market reach, and competitiveness of home industries. The study
proposes the development of an integrated digital platform tailored to local
conditions, aligning with OECD recommendations for gradual, context-based
digitalization.
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1. Introduction

Home industries serve as the backbone of regional economies by contributing significantly to
household income and employment(BPSSulteng, 2025). In Tolitoli Regency, this sector is dominated
by processed food, handicrafts, and agricultural derivative products. Despite the increasing global
relevance of digitalization, many business actors in this region struggle with low digital literacy,
limited internet infrastructure, and insufficient integration of financial and marketing systems(Dr.
Eng. Hary Budiarto et al., 2024)(Mardiana & Rahim, 2021).

Digital transformation in SMEs requires more than technological devices; it demands managerial
competence and adaptive marketing strategies (Wulan et al., 2024). Previous research has confirmed
that digital finance supports real-time transaction recording and cash flow analysis (Sari et al., 2023),
while digital marketing enables broader consumer outreach through e-commerce and social media
platforms (Toni et al., 2024). Nevertheless, studies emphasize that digitalization in developing
economies should proceed gradually and in accordance with local contexts (Amir, 2024; Wimber
Jerry Panjaitan & Feri Lupiana, 2023).

This study addresses the research gap by analyzing the readiness of home industries in Tolitoli
Regency to adopt digital transformation and by proposing a model that integrates financial
management and marketing into a single platform, supporting Indonesia’s long-term development
vision toward Indonesia Emas 2045 (BAPPEDA, 2025; Yahya, 2024).

1.1. Literature Review

Digital transformation has become a strategic imperative for SMEs in improving competitiveness
and efficiency. Prior studies highlight its contribution to productivity and profitability (Wulan et al.,
2024), digital finance adoption (Nurhayati et al., 2023), and marketplace utilization (Barqi et al.,
2025)(Ramadhani et al., 2025). However, several challenges persist, including low digital literacy,
reliance on traditional marketing, and infrastructural barriers (Hilmawan et al., 2023).

The theoretical foundation of this research is built upon the Resource-Based View (RBV),
emphasizing that unique local resources such as distinctive products and social capital can be
leveraged to sustain competitiveness when combined with digital capabilities.
Hypotheses/Propositions:

H1: Digital readiness has a positive effect on the adoption of digital financial management
practices among home industry actors in Tolitoli Regency.

H2: The utilization of digital financial applications positively influences the efficiency of business
operations in home industries.

H3: The adoption of digital marketing through social media has a significant positive effect on the
market reach of home industries.

H4: The integration of digital financial management and digital marketing enhances the
competitiveness of home industries in the context of sustainable economic growth.

H5: Government digitalization support and e-commerce growth moderate the relationship
between digital readiness and the adoption of digital transformation practices in home
industries.

2. Method
2.1. Research Design

This study employed a mixed-method approach that combines quantitative and qualitative
techniques to provide a comprehensive understanding of the digital transformation of financial and
marketing management in home industries. The research design is exploratory descriptive:
exploratory to uncover new insights on digital readiness and adoption, and descriptive to map the
actual practices of financial management and marketing in supporting sustainable economic
growth(Sari et al., 2023).
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2.2. Sample and Data Collection

The population of this research consisted of home industry actors in Baolan District, Tolitoli
Regency, who actively run production but have not been fully integrated with digital systems. A
total of 30 respondents were selected using purposive sampling based on their active involvement
in food processing, handicrafts, and agricultural derivative products(Kusuma & Fahamsyah, 2023).

Four stages of data collection were conducted:

1) Observation: Direct observation of production processes, financial recording, and marketing

practices.

2) In-depth Interviews: Semi-structured interviews with entrepreneurs and officials from the
Department of Cooperatives and SMEs to gather policy perspectives.

3) Survey: Distribution of structured questionnaires to measure digital literacy, device ownership,
internet access, financial application usage, and digital marketing adoption.

4) Focus Group Discussion (FGD): Validation of the preliminary digitalization model, mapping of
challenges, and gathering of stakeholder feedback.

2.3. Variables and Indicators

Key variables were operationalized as follows:
1) Digital Readiness (literacy level, device ownership, internet access).

2) Financial Application Usage (frequency and type of applications for accounting, cash flow, and
financial monitoring).

3) Digital Marketing Adoption (use of social media, e-commerce platforms, and digital promotions).

4) Business Competitiveness (market reach, sales growth, and efficiency).

5) External Support (government digitalization programs, e-commerce trends).

2.4. Data Analysis

Quantitative data were analyzed using descriptive statistics (mean, frequency, and percentage)
to capture patterns of readiness and adoption. Qualitative data were analyzed using interactive
analysis techniques, including data reduction, display, and conclusion drawing. A SWOT
framework was further applied to identify strengths, weaknesses, opportunities, and threats faced
by home industries in adopting digital transformation. Integration of quantitative and qualitative
findings was conducted through triangulation to formulate hypotheses and design a conceptual
model of integrated digital financial marketing management(Shoofiyani, 2022).

The SWOT analysis enriches the understanding of these conditions. Strengths include the
uniqueness of local products and strong community-based social capital, which form a solid
foundation for collaboration and branding. Weaknesses are evident in low digital literacy levels,
reliance on traditional marketing methods, and limited financial management skills. Opportunities
are found in the rapid expansion of e-commerce platforms, increasing demand for local products,
and government initiatives supporting SME digitalization. Meanwhile, threats consist of strong
external competitors adopting digitalization more rapidly, unstable internet coverage in rural areas,
and shifting consumer behavior toward digitally marketed products.

3. Result and Discussion

The survey involving 30 home industry actors in Baolan District, Tolitoli Regency, shows that the
digital readiness index reached 56.7 percent, categorized as moderate. This indicates that although
entrepreneurs have access to digital devices, their capacity to utilize digital tools for financial and
marketing purposes remains limited. The results further reveal that 82 percent of respondents own
digital devices such as smartphones or laptops, and 65 percent reported having regular internet
access. However, the adoption of financial applications (42.5 percent) and social media marketing
(40 percent) was still relatively low, demonstrating a capability gap between access and effective
utilization(Ahmad et al., 2024; Atthayuwat et al., 2022).
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Table 1. Digital Readiness and Adoption Indicators of Home Industries in Tolitoli

No. Indicator Percentage (%) Category
1 Digital readiness index 54,5 Moderate
2 Device ownership 82,0 High
3 Internet access 65,0 Moderate
4 Financial application usage 42,5 Low
5 Social media marketing adoption 40,0 Low

The SWOT analysis complements these findings. Strengths include unique local products with
cultural and economic value, supported by strong community-based social capital. Weaknesses are
seen in low digital literacy, dependency on traditional marketing, and limited structured financial
practices. Opportunities are provided by government digitalization initiatives, expansion of e-
commerce platforms, and consumer demand for local products. Meanwhile, threats consist of
stronger external competitors who adopt digitalization faster, unstable internet infrastructure in
rural areas, and shifting consumer behavior toward digitally promoted goods.

Strengths Weaknesses
= Unigque local products = Low digital literacy
= Strong social capital = Dependence on traditiomal marketing
Opportunities Threats
= E-commerce groawth = External compeatitars
- Gowvernment support for SMEs = Unstable intermet coverage
= Consurmer demand for local products = Shifting consumer behawvior

Figure 1. SWOT Analysis of Home Industries in Tolitoli

The results affirm that digital readiness does not guarantee effective digital adoption. This is
consistent with (Sharabati et al., 2024), which emphasizes that SME digitalization in developing
countries requires gradual, context-based implementation. Furthermore, the findings support
(Wulan et al., 2024), who assert that managerial competence and digital skills are key determinants
of successful digital transformation.

Importantly, this study demonstrates that integrating digital financial management and digital
marketing can simultaneously improve operational efficiency and broaden market reach, thereby
strengthening business competitiveness. Viewed through the Resource-Based View (RBV)
framework, local entrepreneurs can leverage unique resources such as distinctive products and
strong social networks more effectively when supported by appropriate digital tools.

Additionally, government support programs and the development of e-commerce ecosystems
may serve as moderating factors, strengthening the relationship between readiness and actual
adoption. Based on these insights, the research recommends the development of an integrated
digital platform tailored to the needs of local entrepreneurs, enabling them to improve financial
transparency, accountability, and market visibility. Such a system would contribute directly to
sustainable regional economic growth in Tolitoli Regency.
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4. Conclusion

This study concludes that home industries in Tolitoli Regency are positioned at a moderate level
of digital readiness (56.7%), with high ownership of digital devices (82%) but low utilization of
financial applications (42.5%) and social media marketing (40%). These findings demonstrate a clear
capability gap between infrastructure availability and actual adoption of digital tools. The SWOT
analysis further reveals that while local businesses possess unique cultural products and strong
social capital, they face challenges from low digital literacy, reliance on traditional marketing, and
limited managerial capacity. At the same time, opportunities exist in the form of e-commerce
expansion, government support, and growing consumer preference for local products, although
these are counterbalanced by threats such as stronger external competitors and unstable internet
connectivity.

The research highlights that digital readiness alone does not guarantee effective adoption, but
integration of digital financial management and digital marketing has strong potential to enhance
competitiveness, operational efficiency, and market reach. This integration aligns with the Resource-
Based View (RBV), suggesting that home industries can leverage their unique local resources more
effectively when supported by tailored digital platforms.

Acknowledgement

This research was funded by the Ministry of Education, Culture, Research, and Technology of the
Republic of Indonesia through the Beginner Lecturer Research Grant (Penelitian Dosen Pemula PDP
Affirmation Scheme) 2025. The authors gratefully acknowledge this financial support, which made
the completion of this study possible.

The authors also extend their appreciation to the Department of Cooperatives and SMEs of
Tolitoli Regency for providing valuable data and policy insights, as well as to the Universitas
Madako Tolitoli and STIE Mujahidin Tolitoli for institutional collaboration and technical assistance.

Sincere thanks are also given to all home industry entrepreneurs in Baolan District who
participated in the survey, interviews, and Focus Group Discussions. Their willingness to share
experiences and challenges provided essential contributions to the findings of this study.

Reference

Ahmad, Z., AlWadji, B. M., Kumar, H., Ng, B. K., & Nguyen, D. N. (2024). Digital transformation of family-
owned small businesses: a nexus of internet entrepreneurial self-efficacy, artificial intelligence usage
and strategic agility. Kybernetes, June. https:/ /doi.org/10.1108 /K-10-2023-2205

Amir, N. A. (2024). Pemprov Sulteng terus tingkatkan literasi digital pelajar di Kota Palu. Antara Sulteng.
https:/ /sulteng.antaranews.com/ berita/318285/ pemprov-sulteng-terus-tingkatkan-literasi-digital-
pelajar-di-kota-palu

Atthayuwat, K., Warunsin, K., Promjiraprawat, K., Pongyupinpanich, S., & Suwanloylong, P. (2022). Applying
the Waterfall Model to Develop the Student Learning Record and Assessment System for the Remote
Public Primary School in Thailand. Journal of Positive School Psychology, 2022(3), 3120-3128.
http:/ /journalppw.com

BAPPEDA. (2026). Rencana Pembangunan Jangka Menengah Daerah (RPJMD) Kabuapten Tolitoli Tahun 2021-2026
(Badan Pere). Badan Perencanaan Pembanugnan Daerah Kabupaten Tolitoli Tahun 2021.

Barqi, S., Ramadhan, A., Henra, R, Negri, I, & Djamil, S. M. (2025). Implementasi Media Promosi Produk
Home Industry di Kabupaten Agam dan Lima Puluh Kota paradigma baru dalam transformasi
informasi , komunikasi , dan interaksi sosial . Dibandingkan dengan. ] O VI S H E: Journal of Visionary
Sharia Economy, 04(01), 48-64.

BPSSulteng. (2025). Rilis Berita Resmi Statistik Provinsi Sulawesi Tengah 2025. BPSSulteng, 1-24.
https:/ /tolitolikab.bps.go.id/id/ pressrelease/2025/02/10/1230/ perkembangan-pariwisata-sulawesi-
tengah-desember-2024.html

Dr. Eng. Hary Budiarto, M. K., Dr, Eng Said Mirza Pahlevi, M. E., Susenna, A., Agustina, L., Kusumasari, D.,
S, Y. A. A, Hernikawati, D., & Rahmi, A. A. (2024). Indeks Masyarakat Digital Indonesia 2024.
Kementerian Komunikasi Dan Digital Republik Indonesia, 1-137. https:/ /imdi.sdmdigital.id/home_2023

Digital Transformation of Financial and Marketing Management as a Strategic Innovation | 722



ITham Rahim, Mardiana

Hilmawan, R., Aprianti, Y., Yudaruddin, R, Anggraini Bintoro, R. F., Suharsono, Fitrianto, Y. &
Wahyuningsih, N. (2023). Public sector innovation in local government and its impact on development
outcomes: Empirical evidence in Indonesia. Heliyon, 9(12), e22833.
https:/ /doi.org/10.1016/j.heliyon.2023.e22833

Kusuma, M., & Fahamsyah, M. H. (2023). Strategi Pemasaran Digital Dalam Pengembangan Usaha Umkm
Ayam Petelur Di Bojonegoro. Jurnal Investasi, 9(4), 237-248.
https://doi.org/10.31943 / investasi.v9i4.299

Mardiana, M., & Rahim, I. (2021). Analisis Efektifitas Dan Efesiensi Pengelolaan Modal Kerja Pada Home
Industri  Kripik = Ferikar  Tolitoli. Jurnal  Multidisiplin ~ Madani, 1(3),  397-406.
https:/ /doi.org/10.54259/ mudima.v1i3.233

Nurhayati, 1., Azis, A. D., Setiawan, F. A,, Yulia, I. A., Riani, D., & Endri, E. (2023). Development of the Digital
Accounting and Its Impact on Financial Performance in Higher Education. Journal of Educational and
Social Research, 13(2), 55-67. https:/ /doi.org/10.36941/jesr-2023-0031

Ramadhani, N., Sugesti, A. L., Sagita, D. N., & Purwanto, E. (2025). Pemanfaatan Marketplace Digital dalam
meningkatkan Kinerja UMKM melalui Sarana Komunikasi di Era Digital. Jurnal Bisnis Dan Komunikasi
Digital, 2(2), 20. https:/ /doi.org/10.47134 /jbkd.v2i2.3560

Sari, M., Rachman, H., Juli Astuti, N., Win Afgani, M., & Abdullah Siroj, R. (2023). Explanatory Survey dalam
Metode Penelitian Deskriptif Kuantitatif. Jurnal Pendidikan Sains Dan Komputer, 3(01), 10-16.
https://doi.org/10.47709/jpsk.v3i01.1953

Sharabati, A. A. A., Ali, A. A. A, Allahham, M. L., Hussein, A. A., Alheet, A. F., & Mohammad, A. S. (2024).
The Impact of Digital Marketing on the Performance of SMEs: An Analytical Study in Light of Modern
Digital Transformations. Sustainability (Switzerland), 16(19), 1-25. https:/ /doi.org/10.3390/sul16198667

Shoofiyani, O. S. (2022). Proposed Marketing Strategy to Increase Digital Smart Poultry Market Readiness in
West Java. International Journal of Current Science Research and Review, 05(08), 2867-2880.
https:/ /doi.org/10.47191/ijcsrr/ v5-i8-09

Toni, N., Sumarsan Goh, T., & Hong, R. (2024). Jurnal Manajemen Industri dan Logistik Role of Digital
Marketing and Digital Transformation in the SME’s Financial Performance. Jurnal Manajemen Industri
Dan Logistik (JMIL), 8(1), 1-16. http:/ /doi.org/10.30988 /jmil.v8i1.1348http:/ /jurnal.poltekapp.ac.id/

Wimber Jerry Panjaitan, & Feri Lupiana. (2023). Penerapan Tranformasi Digital dan Hambatannya Pada
Industri Kuliner di Indonesia. Jurnal Riset Manajemen Dan Ekonomi (Jrime), 1(2), 278-301.
https:/ /doi.org/10.54066/jrime-itb.v1i2.650

Waulan, T. S, Putri, R. A., & Solihin, D. A. (2024). Digital Transformation as a Catalyst for SMEs Productivity
and Profitability in the Digital Era. Journal of Economic Education and Entrepreneurship Studies, 5(4), 601-
611.

Yahya, A. H. (2024). Buku 1 Rencana Kerja Pemerintah Daerah (RKPD) Kabupaten TOlitoli Tahun 2024
(BappedaTolitoli (ed.); BappedaTol). Badan Perencanaan Pembangunan Daerah.

Digital Transformation of Financial and Marketing Management as a Strategic Innovation | 723



	Digital Transformation of Financial and Marketing Management as a Strategic Innovation for Home Industries in Supporting Sustainable Economic Growth in Tolitoli Regency
	1. Introduction
	2. Method
	3. Result and Discussion
	4. Conclusion
	Acknowledgement
	Reference

